Beef + Lamb New Zealand is funded by beef and sheep farmers across New Zealand and is
responsible for the global promotion of environmentally sustainable quality beef and lamb.

CASE STUDY

With over 90% of production being exported to over 120 countries, the total value of production in 2018
was $10.4b ($7.5b worth exports and $2.9b worth domestic sales). It has become massively important
to improve operational efficiency across the business by leveraging data from various internal business
systems as well as external data to gain accurate insights and drive actions.
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Walkerscott have been engaged to work with the Economic Services Team at Beef + Lamb as a trusted

digital transformation partner, to demonstrate capabilities of Microsoft Applications, and bring in

incremental value to the business.
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To enable seamless
and quick access to
data, by building

visually interactive
Power Bl reports to
represent slaughter
data collected from
industry sources.
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